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Wage range: $22,000 to
$45,000 

Employer: Neil Kelly Co. 
Training/Education: “What

makes a person good at what
he does? I tell kids: Work with
someone who’s not only good,
but is a good teacher,” said
Rick Cumbow, 47, a carpenter
with Neil Kelly Co. 

That’s the path Cumbow fol-
lowed, first doing odd jobs for
his dad, who was in construc-
tion, and then working for a
company owned by a friend’s
father. 

“I did a lot of grunt stuff —
digging ditches, cleaning up,
packing lumber — and some-
times got to build something,”
Cumbow said. 

He learned siding applica-
tion from his “drill sergeant”
godfather, and at age 24 went
out on his own, building decks,

doing repairs and the like. 
“About 10 years later, a fin-

ish carpenter asked me to work
with him
weekends. He
fine-tuned
me; I learned
how to case

doors and windows, build stair-
cases. You’ve got to have
patience for finish carpentry —
it has to be perfect. It also puts
more creativity in your wood-
working.” 

A few years ago, tired of
working for himself (“all that
paperwork, bidding, ordering
materials”), Cumbow applied
at Neil Kelly. He’s been a lead
carpenter there for a little over
two years. 

“We work in teams —
designers, project manager,
three carpenters and one
apprentice — and run the job
from start to finish.” 

Best part: “Neil Kelly is
awesome to work for. It’s a

family-oriented company that
pays attention to its employees.
The atmosphere is top-notch. It
has a great reputation for tak-
ing care of clients and doing
good work.” 

Union and Neil Kelly bene-
fits add a value of about $10
per hour to the salary. 

Realities: “You have to have
a work ethic. When I was
learning, no one called me by
name; they called me ‘idiot.’
You can’t go from Point A to
Point B overnight — it takes
hard work and listening. You
can’t goof off — the team
won’t want you around if
you’re not pulling your
weight.” 

Future: “We’re always look-
ing to better ourselves and our
skills. And nearly all carpenters
have a tool addiction.” 

Jan Behrs is a Portland free-
lance writer and can be reached
at janbehrs@hotmail.com.
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job
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Rick Cumbow, carpenter
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Job-seekers may want to
reconsider going under the
needle for a piercing or tat-

too when it comes to finding a
job. Eighty-five percent of
respondents feel that tattoos and
body piercings hinder a person’s
job search, according to a survey
of 468 U.S. employees by
Vault.com, a career publisher.
However, only 16 percent of the
respondents had an official poli-
cy against tattoos and piercings
at their companies. 

Mark Oldman, Vault’s co-
founder and co-president, says
there is uncertainty in the work-
place when it comes to self-
expression. The doubt stems
from a combination of the work-
place’s causal ways of expres-
sion and pop culture’s idea that
tattoos and body piercings are an
edgy vehicle of self-expression. 

Creative businesses are likely
to be more lenient, while more
conservative companies may
have stricter rules. Oldman rec-
ommends employees conceal
tattoos and piercings until they

know whether their workplace
tolerates them. 

“In the workplace there are
still preconceptions and miscon-
ceptions about those who wear
tattoos and body piercings,” says
Oldman. “You don’t want to send
the wrong message at the wrong
time.” 

Forty-two percent of the
respondents admitted to having
either a tattoo and/or body pierc-
ing (besides pierced ears). Of
this group, 40 percent had one
or more tattoos and 20 percent
had one or more piercings. Fifty-
three percent choose to conceal
their tattoos and body piercings
while at work. And only 2 per-
cent have been fired or disci-
plined due to their body art. 

Answers varied about how
body art is perceived by co-
workers and bosses. Sixty-four
percent think tattoos and/or
piercings hinder the opinions of
co-workers and employers, while
2 percent believe it helps opin-
ions in the workplace. And 34
percent feel it has no effect on
those at work. 

Bookshelf 
“Marketing to the Social Web: How Digital Customer Communities Build Your

Business,” by Larry Weber (John Wiley & Sons; $24.95) 
With the business world nearly completely plugged-in, market-

ing is exploding with possibilities and complexities as it reaches
out into new forms, media and models. Marketers have an excep-
tional opportunity to use these new tools and models to reach new
markets, even in a fragmented-media market.  

“Marketing to the Social Web,” by global communications
expert Larry Weber, helps marketers and their companies under-
stand the context of new marketing, and prioritize what they need to
do to build customer communities and maximize profit in a time of
marketing confusion. Weber presents specific ideas for finding and engaging customers,
describes newly available tools and platforms, and shows readers how to apply these
concepts to see immediate results and growth.  

— Joshua Sommer

Beware body-art prejudices
Bulletin BoardBy AMY WINTER
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• Aug. 21: SFI Staff
Finders recruits for multiple
customer-service and hard-
ware-tech-support openings;
10 a.m. to noon; WorkSource
Oregon Employment
Department,  12901 S.W.
Jenkins Road, Suite C; 503-
644-1229, ext. 3.

• Aug. 21: Arrive Staffing
recruits in Salem for collections
and customer-service represen-
tatives; 10 a.m. to 3 p.m.;
Salem Career Center, 605
Cottage Street N.E.; 503-378-
8262.

• Aug. 22: West Coast
Bank hosts a fair in Salem to
fill positions for proof opera-
tors, deposit operations, com-
mercial service specialists, com-
puter operators, tellers and
personal bankers; 9:30 a.m. to
2:30 p.m.; Salem Career
Center, 605 Cottage Street
N.E.; 503-378-4846. 

• Aug. 23: Arrive
Staffing hosts a job fair at
Portland Community College; 1
to 2 p.m.; free parking; PCC,
18624 N.W. Walker Road,
Capital Career Center, Room
1508 (auditorium); 503-533-
2939. 

• Aug. 24: Laidlaw
Education Services recruits
for school-bus drivers; 2 to 5
p.m.; WorkSource Oregon, 506
High St., Oregon City; 971-673-
6400, ext. 22473.

Job hunters can visit virtual
job fairs at
www.oregonlive.com/jobs/.  

To search more than 9,000
current job openings in the
Oregon Employment
Department’s database, visit
www.emp.state.or.us/jobs. 

To submit calendar items,
fax them to Marketplace/Jobs,
The Oregonian, 503-294-5185.
Please include phone number
for verification. 
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Neil Kelly lead carpenter Rick Cumbow worked his way up to where he is today, starting out doing odd jobs for
his father. “You can’t go from Point A to Point B overnight — it takes hard work and listening,” Cumbow says.
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